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IAAl encourages its members and the public to engage in the use of social media to advance
IAAl’s mission of inspiring the international fire and explosion investigation community to
achieve excellence.

IAAI prohibits the use of its sponsored social media or any means of electronic
communication, to engage in or to further:
(a) any acts that constitute infringement of patents, copyrights, trademarks, trade
secrets, or other proprietary rights of third parties;
(b) the posting, emailing, advertisement, or other transmission of any unsolicited or
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unauthorized materials, "junk mail," "spam," "chain letters," "pyramid schemes,"
solicitations, or misleading information;

(c) the intentional or unintentional publication, republication, or dissemination of any
libelous, defamatory, false, derogatory, or inflammatory statement;

(d) any pornographic or obscene information;

(e) the use, downloading, or other transmission of computer viruses, computer
tracking software, or any means of invading a person’s privacy or engaging
in identitytheft;

() the impersonation of any person or entity, including, but not limited to, as a IAAI
board member, officer, employee, agent, member, or member’s customer, or as
a government official;

(g) the making of any misrepresentation or any factually inaccurate statements
about any person’s affiliation with any person or entity;

(h) any unlawful purpose under applicable federal and state laws.
IAAI does not condone conversations or posts of any kind that violate antitrust laws.

IAAI reserves the right to object to any use of or, without consultation, terminate access to any
electronic communication or transmission that is sent or delivered through any medium,
including any form of social media, where it discovers the communication or transmission is
unlawful, prohibited under this policy, or inconsistent with IAAl’s mission and goals in any way.
IAAI further reserves the right to pursue civil and criminal penalties as appropriate.

IAAI engages in reasonable efforts to monitor social media usage for adherence to this policy
but, regardless, is not liable for any communication that is inconsistent with or in violation of this
policy, and any person engaging in communication through any form of I1AAl-sponsored social or
electronic media accepts this limitation on liability as an express condition to use of such media.
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6. The opinions and other statements posted here are not the opinions of or endorsed by IAAI
or its board of directors, officers, staff, or members.

7. You may contact info@firearson.com if there is any posting on this site to which you object. IAAI

reserves the right to act on such complaints based on the information then available toit.
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